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Industry definition
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Classification of Chinese industry
Classification
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Markets in the industry

we can simply impress the region information and add a 
unique data.  

Executive Text

we can simply impress the region information and add a 
unique data.  

Executive Text

we can simply impress the region information and add a 
unique data.  

Executive Text

we can simply impress the region information and add a 
unique data.  

Executive Text

we can simply impress the region information and add a 
unique data.  

Executive Text

we can simply impress the region information and add a 
unique data.  

Executive Text

6



SCALE OF INDUSTRY
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Scale of industry

Scale of China’s industry
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Size of product industry
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Size of service industry
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Size of China’s service industry



CONSUMPTION TREND
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Purchase intent
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Consumption consciousness
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DISTRIBUTION CHANNEL

 Online distribution channel

 Offline distribution channel
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Online distribution channel

15

Online distribution channel
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Offline distribution channel

Offline distribution channel
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IMPORT & EXPORT TRENDS

 Export status

 Import status

17



Import & Export status
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